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WITH GRANT

Grant Will Target Diabetes Screening and Research in Metro Atlanta

ATLANTA (August 3, 2009) - Continuing its efforts to reduce the effects of diabetes and
childhood obesity in the Atlanta area, Aetna (NYSE: AET) has announced that it will renew its
grant to the Ryan Cameron Foundation.

The grant will help fund a diabetes screening day, for which Aetna will be the title
sponsor this fall. Aetna representatives will team up with the Ryan Cameron Foundation to
share information about the risk factors connected with diabetes, and what people can do to
help manage the disease.

"A significant portion of Aetna's philanthropic donations has been used to target
diabetes and childhood obesity, which present tremendous health challenges in the Atlanta
area," said Cynthia Follmer, president of Aetna's Georgia market. "Working with organizations
like the Ryan Cameron Foundation, we hope to raise awareness of this growing problem and
help people in this community learn to live healthier, more productive lives."

News of Aetna’s grant comes just days after the Ryan Cameron Foundation along with
the Future Foundation held its Back to School Rally at Greenbriar Mall.

Ryan Cameron is the voice behind Atlanta's No. 1 afternoon drive time slot on
Atlanta's Heritage Station V-103 where he speaks to hundreds of thousands of people every
weekday. His versatile personality has sustained him in the media arena for nearly 20 years,
providing him with other acclaimed successes. In addition to his radio duties, he is the first
African-American public address announcer in the history of the NBA franchise, Atlanta Hawks.

Cameron has been a loyal supporter of Atlanta's communities for more than 15 years,
leading him to form the Ryan Cameron Foundation, a not-for-profit 501(C)(3) recognized by
the IRS, to better organize his outreach efforts. His long-standing relationships and programs
continue to benefit the community year after year. The establishment of the foundation helps
provide Atlanta's youth with tools of empowerment, preparing them for their future roles as
leaders. Some of these tools include: mentoring, tutoring, volunteering, business etiquette,
self-reflection, leadership instruction and life skills. Since its inception, the foundation has
awarded grants to over 40 non-profit organizations and scholarships to six students.

-more-



"The Ryan Cameron Foundation is very excited to have received another tremendous
grant from Aetna. "Thanks to Aetna's generous donation, we will work tirelessly together on
the initiative of diabetes education and awareness. It is because of the support of a company
like Aetna that the Ryan Cameron Foundation is able to continue to touch the lives of so many
young people in the city of Atlanta."

Providing health benefits for more than 500,000 people in Georgia, Aetna is one of the
nation's leading diversified health care benefits companies, serving approximately 37.3 million
people with information and resources to help them make better informed decisions about
their health care. Aetna offers a broad range of traditional and consumer-directed health
insurance products and related services, including medical, pharmacy, dental, behavioral
health, group life and disability plans, and medical management capabilities and health care
management services for Medicaid plans. Our customers include employer groups, individuals,
college students, part-time and hourly workers, health plans, governmental units,
government-sponsored plans, labor groups and expatriates. www.aetna.com

HHEHE

Contact:
Monique Murray- Ryan Cameron Foundation- 404-784-1171

Matt Kramer- Career Sports & Entertainment-770-955-1300

About Career Sports & Entertainment

Atlanta-based Career Sports & Entertainment (CS&E) is a full-service agency dedicated to
working with a wide range of clients in the sports and entertainment fields for more than 21
years. CS&E’s expertise includes Client Representation of athletes, coaches, and broadcasters;
Corporate Marketing Services for Fortune 500 and growing companies, including property
consulting, public relations, event services and creative services; and Media Services
consisting of television, mobile and interactive production. Some of the world’s most influential
people and brands trust CS&E’s integrated approach. A sample of CS&E’s corporate clients
include: Kellogg Company, AT&T, Aflac, the Atlanta Falcons and the New Jersey Nets; CS&E's
individual broadcaster clients include Erin Andrews, Gus Johnson, Ernie Johnson, Jr., Clark
Kellogg and Mike Massaro. Visit us at: www.careersportsentertainment.com.



